
DIGITAL MEDIA SUMMIT
Agenda

Wednesday, January 30, 2008

 4:00 pm - 6:00 pm Curling Competition

 7:30 pm  Dinner at Zoom, 660 Main Street, Park City

Thursday, January 31, 2008

 7:30 am - 8:30 am  Breakfast – do not miss the Stein Eriksen Buffet!
    Opening Remarks

 8:30 am - 12:00 pm  Roundtable Sessions 

 12:00 pm - 1:00 pm  Lunch at the Stein Eriksen Lodge

 1:00 pm - 6:00 pm  Free Ski (grouped by ability level, with guides) OR Snowmobiling

 7:00 pm - 10:00 pm Award Ceremony and Dinner at Utah Olympic Park
 
Friday, February 1, 2008

 7:30 am - 8:30 am Breakfast at Stein Eriksen Lodge

 8:30 am - 12:00 pm  Roundtable Sessions 

 12:00 pm - 1:00 pm  Closing Remarks and Lunch at the Stein Eriksen Lodge

 1:00 pm - 6:00 pm Free Time

 6:00 pm - ?   OPTIONAL: Dinner & Pub Crawl in Park City
    

Wednesday, January 30, 2008

Thursday, January 31, 2008

Friday, February 1, 2008





Venture forth.
For 35 years, Fenwick & West has helped start-ups 

weather all stages of growth—from formation and 

initial funding through actualizing the exit strategy. 

We currently represent over 275 venture-backed 

private companies and are regularly ranked by Dow 

Jones as one of the Top 5 VC practices in the U.S.

silicon valley 650.988.8500

san francisco 415.875.2300

www.fenwick.com silicon valley and san francisco





Leadership in Digital Media

We act as the trusted advisor to innovators
and leaders in the digital media sector,
offering private capital fi nance and M&A
advisory services to select entrepreneurs. 

    www.savvian.com





  

PORTFOLIO
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  BILL ALLARD
  CEO
  Athletes’ Performance

Bill Allard became CEO of  Athletes’ Performance in 
August of  2007. He is an Executive in Residence with 
Polaris’ Boston offi ce. 

Prior to joining Polaris, Bill was chairman and CEO of  
Marquis Jet Partners. Marquis Jet, through an exclusive 
partnership with Netjets (a Berkshire Hathaway com-
pany), provides private jet travel for individuals and 
corporations. He led the company through its growth 
from 0-$500 million in sales in fi ve years. 

Prior to Marquis Jet, Bill served as president and COO
of  SFX Sports Group where he directed all business
development, acquisition strategy and overall corporate 
operations for the Sports Group’s four core compe-
tencies: Event Management; Marketing; Talent Repre-
sentation; and Television & Entertainment. Under his 
direction, the Sports Group developed and produced 
internationally televised sporting events, managed and 
marketed hundreds of  professional athletes, supported 
the sports marketing activities of  numerous Fortune 500 
corporations, and produced a wide range of  sports-
themed television series and feature fi lms.

Prior to SFX, Bill served as president and chief  operating 
offi cer of  ProServ, Inc., an integrated sports marketing 
fi rm. He has appeared on The Sporting News “The Top 
100 Most Powerful People in Sports” for three years, in 
1999 was named one of  Sports Business Journal’s “Forty 
Under 40,” and was listed by the international paper The 
Guardian as one of  the 50 most powerful people in the 
world of  sports.

Bill received his MBA in 1989 from the Harvard Business 
School and received a BS from Babson College in 1983.
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  Jeff Volk
  President, Digital Media
  Athletes’ Performance

Jeff  joined Athletes’ Performance in November 2007 as 
the President of  Digital Media. He oversees the strategy 
and development of  the company’s digital properties, 
including the re-launch of  CorePerformance.com.

Prior to joining Athletes’ Performance, Jeff  was the 
Director of  Advanced Media at the United States Tennis 
Association, where he was the General Manager of  375+ 
Web sites, including the US Open, US Open Series, and 
USTA.com Network. His responsibilities included all 
broadband and wireless strategy and production, new 
media sales and fulfi llment, eCommerce, and new busi-
ness development. Additionally, Jeff  was the Executive 
Producer of  the fi rst ever US Open Live Webcast and 
USOpen.org, which generated a record 30 million visits 
during the 14 days of  the 2007 tournament.

Prior to joining the USTA, Jeff  worked for the consulting 
fi rm, Scient, where he built business models for online 
and wireless ventures. He also worked for Ketchum, 
within Visa USA’s sports sponsorship team, and for 
Major League Soccer. Jeff  graduated from the University 
of  Pennsylvania and is currently pursuing his MBA at the 
NYU Stern School of  Business.

About Athletes’ Performance

Athletes’ Performance is dedicated to staying on the
cutting edge of  sports science. We have a driving com-
mitment to fi nd the most effective yet ethical solutions 
for training, therapy, nutrition, and recovery/regeneration. 
Athletes’ Performance is involved in both case studies 
and clinical trials in all aspects of  performance training, 
nutrition and rehab. We take on studies to help innovate 
product design and improve training methodology within 
our own walls while also collaborating with our partners 
and various universities.
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  Robert S. Marshall
  President & CEO
  Weatherbug

Bob Marshall co-founded AWS, owner of  the Weather-
Bug brand, in 1992 and currently serves as company 
president and CEO. Marshall pioneered the networking 
of  weather instrumentation and cameras using the
Internet and parlayed this capability into the single, largest 
network of  weather stations and Internet cameras in the 
world—delivering live weather information to millions 
of  users every day.

Outside AWS, Marshall currently serves as chairman of  
the Committee on Technology Education (COTE) in the 
state of  Maryland, under the Maryland Business Round-
table for Education (MBRT). The COTE committee is 
responsible for the development, implementation and 
monitoring of  the “Maryland Plan for Technology in 
Education.” Marshall also serves on the Advisory Board 
for The Johns Hopkins University Center for Technology 
in Education, a premier educational technology research 
organization.

Prior to launching AWS, Marshall served as a program 
manager and lead engineer at BBN (formerly Bolt, 

Beranek and Newman, the company credited with starting 
the Internet) on a number of  advanced military sensor, 
signal processing and networking programs.

Marshall is a cum laude graduate of  the University of  
Maryland, College of  Engineering.

DIGITAL MEDIA SUMMIT
Portfolio Company Executives



About Weatherbug

Powered by the world’s largest weather monitoring
network, WeatherBug® brings its proprietary weather
coverage to more than 17 million consumers every 
month via its Web and desktop application. With an 
extremely loyal online following, WeatherBug is the 
number one Web weather property in terms of  monthly 
visits, page views and time spent, according to comScore 
Media Metrix, October 2007. It is also a top ten news and 
information site and one of  the top six Web properties in 
the United States overall in terms of  days visited per user 
per month, a key measure of  loyalty and repeat usage.

With a national network of  WeatherBug tracking stations 
and cameras located at schools, major sport stadiums and 
public safety facilities across the country, the WeatherBug 
Network has become the source for mission-critical 
weather information for more than 100 federal, state 
and local government agencies, including the National 
Weather Service and the Department of  Homeland
Security. WeatherBug also works with all of  the major 
telecom carriers and device manufacturers to deliver 
weather information to their users. In 2007, Verizon 
selected WeatherBug as the company’s exclusive weather 
partner across the majority of  their platforms and products. 

Additionally, more than 80 NBC, ABC, CBS and FOX 
WeatherBug broadcast partners use WeatherBug weather 
during their daily newscasts to millions of  viewers every 
day on local television newscasts. Thousands of  schools 
apply the K-12 WeatherBug Achieve® curriculum in 
the classroom to improve math and science test scores 
and/or use WeatherBug Protect, the fi rst location-based 
mobile weather alerting product that instantly notifi es 
school staff  and offi cials of  impending danger to children, 
athletes and teachers from lightning strikes, heat stroke 
and other dangerous weather conditions.
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  Matthew Mullenweg
  Founder
  Automattic

Matt Mullenweg blogs at PhotoMatt.net. He is best 
known as the founding developer of  WordPress, the 
blogging software he guided from a handful of  users to 
the most widely used open source blog tool. In late 2005, 
he left CNET to found Automattic, the company behind 
WordPress.com and Akismet.com. In his spare time, he 
enjoys taking photographs and playing jazz.

  Toni Schneider   
  CEO
  Automattic

Toni grew up on Lake Zurich in Switzerland and moved 
to the fabled Silicon Valley to study computer science at 
Stanford. He started in the tech world in the realm of  
3D sound and virtual reality, then came back to the real 
world and was the CEO of  a great little company called 
Oddpost, which was AJAX before it was cool (or had a 
name). Oddpost was acquired by Yahoo (it became the 
new Yahoo Mail) and Toni was a VP at Yahoo where he 
created their developer network. As CEO of  Automattic
he hopes to introduce Fondue as a light and healthy 
companion snack to blogging.



About Automattic

Automattic Inc. is a startup from a handful of  people 
passionate about making the web a better place. So far 
we’re best known for our work on WordPress and other 
projects but we have a lot of  other interesting things 
in the pipeline as well. We are strong believers in Open 
Source and the vast majority of  our work is available 
under licenses like the GPL.
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  Dean Denhart
  President and CEO
  BlackArrow

Dean Denhart has extensive technology leadership 
expertise in telecom, media and technology-related 
industries across large, medium and start-up companies. 
Denhart has been directly involved in the acquisition and 
operation integration of  over 18 technology companies 
with expertise in off-shore joint ventures and partner-
ships. As president and CEO of  BlackArrow, Denhart 
is responsible for all business operations, technology 
development, fi nancial management, business devel-
opment and governance of  BlackArrow. Previously, 
Denhart oversaw the strategic development of  product 
and technology at Knight Ridder Digital. Denhart was 
also CIO and executive vice president of  product and 
technology for HomeStore, an online real estate market-
ing company. Previously, he served as vice president of  
AirTouch Communications’ software systems group, 
held a vice president of  network systems role during a 
17-year tenure with SBC Communications/Pacifi c Bell, 
was CIO of  Telecel (a wireless company) in Portugal and 
was an integral research and development executive at 
Bell Communications Research.

About BlackArrow 

BlackArrow provides multiplatform ad management for 
viewer-controlled video. The company’s ad-management 
platform streamlines the complexities of  video-based 
advertising - helping ad agencies reach target audiences, 
and maximizing new advertising revenues for content 
providers and distributors. BlackArrow is led by an ex-
perienced team of  executives from the advertising, televi-
sion and digital media industries, and is backed by Cisco 
Systems (Nasdaq: CSCO), Comcast Interactive Capital, 
Intel Capital (Nasdaq: INTC), Mayfi eld Fund and Polaris 
Venture Partners. The company is privately held, with 
offi ces in New York City and San Mateo, Calif.
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  Pano Anthos
  President and CEO
  Hangout

Pano is the President and CEO of  Hangout Industries. 
Hangout is an early stage consumer startup that is marry-
ing the community aspects of  social networks with virtual 
reality to create a new level of  user experience and social 
interaction on the web. Before Hangout, Pano served as 
the President and CEO of  Pantero since its inception in 
April 2003 until it was sold to Progress Software in June 
2006. Prior to that, he served as President and CEO of  
EcoNovo, where he was initially a consultant to the com-
pany, providing strategic sales and marketing counsel. 
Before his tenure at EcoNovo, Pano was a co-founder 
of  ClearCross (previously Syntra), where, over 18 years, 
he built the company to the leading position in the global 
commerce/ITL space. Pano is a frequent speaker at 
conferences and a regular contributor to several industry 
publications. He holds a bachelor’s degree from the
University of  Delaware and a master’s degree from
Columbia University.

About Hangout 

Hangout Industries is an early stage consumer startup 
that is marrying the community aspects of  social net-
works with virtual reality to create a new level of  user 
experience and social interaction on the web.
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  David Carson
  Co-CEO and Co-Founder
  Heavy
 

As Co-CEO of  Heavy, David Carson is spearheading the 
rapid growth of  Heavy.com.

Carson and his team have created one of  the most popu-
lar broadband-based entertainment networks for men in 
the United States. Its audience growth has been substan-
tial, approaching 17 million people who spend an average 
time of  30 minutes per day on the network. Carson 
oversees all aspects of  the network’s strategic planning, 
programming, marketing, and sales efforts.

Carson formerly spearheaded Heavy’s marketing business 
unit, Team Heavy, where he lead the efforts to re-brand 
muchmusic usa into what is now known as Fuse. His 
responsibilities included spearheading both on and off  
air creative as well as creating over 500 hours of  original 
programming, creating fi ve of  the highest rated and 
most profi table programs still on the network. All of  this 
work resulted in Fuse being recognized as the 4th leading 
television brand for teens, ahead of  the WB (Kagan 
study 2004).

Carson has also lead creative marketing initiatives for 
Team Heavy clients Diesel, Nike, AOL, Sony Electronics, 
American Eagle, Tommy Hilfi ger, Finish Line, and Time 
Magazine.

Carson was also the creator of  the award-winning ani-
mated series, BEHIND THE MUSIC THAT SUCKS, 
fi rst airing on Heavy.com, and subsequently seen on USA 
Network, Fuse, as well as networks around the world 
from Australia and the U.K. to Asia.

Immediately prior to founding Heavy, Carson worked 
on a number of  creative advertising campaigns for New 
York advertising agency, Ogilvy & Mather where he won 
three Clios, the Andy Awards’ “Best of  Show,” and the 
Grand Prix at Cannes for his innovative work on launch-
ing the IBM e-business brand.

David Carson is a graduate of  the Oberlin Conservatory, 
where he majored in piano and composition. He lives in 
Westport, Connecticut with his wife and 2 daughters. 
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About Heavy

The Heavy Corporation includes Heavy.com, one of  
the Web’s leading video brands and the leader for 18-34 
year old guys, and Husky Network, a premium video ad 
network.

Heavy.com is one of  the web’s leading consumer video 
companies and the leader for 18-34 year old males, which 
is a key demographic for marketers and advertisers. 
Heavy combines its own unique original programming 
with those of  its users to create an environment where 
you can control and even participate in your own per-
sonal video experience. Heavy’s original programming 
staples include “Superfi cial Friends,” “Kung Fu Jimmy 
Chow,” “The Massive Mating Game,” “The Burly Sports 
Show,” and “Behind the Music that Sucks.” Heavy’s origi-
nal programming is available on Verizon V-Cast, Verizon 
FiOS, Comcast VOD, TiVo, Sony PSP, Apple iPod and 
Joost. Advertisers on the broadband network include 
Coors, Nissan, Panasonic, Diesel, Axe, Sony and Nike.
 
Husky Network, a premium video advertising network, 
provides brand advertisers with hand-selected premium 
publishers and bloggers who use Husky’s highly engaging 
and effective video ad units. For more information please 
see www.huskynetwork.com.



  Gregg Spiridellis
  Co-Founder and CEO
  JibJab Media 

Gregg Spiridellis co-founded JibJab Media Inc. with his 
brother Evan in 1999. In addition to his role as CEO, 
Gregg is JibJab’s head writer. In 2004, his lyrics helped 
spark an international sensation with the release of  an 
animated election parody entitled “This Land,” which 
was viewed tens of  million times around the world.
In 2004, Peter Jennings named the Spiridellis brothers 
“People of  the Year” on ABC News. Since the election, 
JibJab has premiered ten original videos on The Tonight 
Show, formed distribution partnerships with Yahoo! 
and MSN, and secured brand sponsors including Pepsi, 
Anheuser-Busch and Verizon Wireless. Prior to JibJab, 
Gregg was an investment banker with Bear Stearns and 
Goldman Sachs in New York. He graduated from the 
MBA program at the Wharton School of  Business in 
1999 and received his BS from Rutgers University.

  Evan Spiridellis
  Co-Founder
  JibJab Media

Evan Spiridellis is widely recognized as the leading 
creative pioneer in digital entertainment. He co-founded 
JibJab with his brother Gregg in 1999 and in 2004 his 
ground breaking mixed media style helped spark an 
international sensation with the release of  an election 
parody entitled ”This Land.” The two minute short and 
its follow up, ”Good To Be In DC!” were viewed more 
than eighty million times on every continent, including 
Antarctica. NASA even contacted the brothers for
permission to send a copy of  the animation to the
International Space Station! In December 2004, the late 
Peter Jennings named Evan and his brother “People of  
the Year.” Prior to JibJab, Evan was an accomplished 
independent animator living and working in Brooklyn,
New York. He graduated with high honors from Parson’s 
School of  Design in 1996 with a BFA in Illustration.
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About JibJab 

JibJab is an LA-based digital media studio that creates, 
produces and distributes original, comedic programming.  
In 2004, the company achieved international fame with 
an animated political parody entitled “This Land.” Since 
then, it has premiered ten videos on The Tonight Show 
with Jay Leno, formed distribution partnerships with 
Yahoo! and MSN, and secured branded entertainment 
sponsors including Pepsi, Anheuser-Busch and Verizon 
Wireless. The company’s most recent offering, Starring
You!™, which enables users to put themselves and 
friends into JibJab videos, has been a runaway success 
with over 4 million heads uploaded in the four months 
following its launch. CNET dubbed it “The Greatest
Offi ce Time Waster in History.” For more information 
go to http://www.jibjab.com/about.
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  JANE CHA
  Senior Vice President
  Full Picture, LLC

Jane Cha, Senior Vice President, has been with Full 
Picture since the company’s founding eight years ago; she 
heads the Production Division. As Executive Producer 
of  hit series Project Runway for Bravo, she has received 
3 Emmy and 2 PGA nominations. She is also Executive 
Producer of  upcoming series Fashionista for the CW 
network. Ms. Cha is currently developing projects with 
fashion, culinary, magazine and luxury hotel clients for 
television and online. And she spearheads the extension 
of  many of  Full Picture’s properties into new media.  

Ms. Cha has managed award-winning marketing, brand-
ing and public relations campaigns in numerous fi elds 
including fi lm, fashion, music, corporate and luxury 
lifestyle brands. Longtime clients she has represented 
include supermodel Heidi Klum and the Limited, Inc.’s 
Victoria’s Secret, in the process garnering awards ranging 
from the Big Apple to the Communicator Awards. As 
part of  Full Picture’s founding team, she also received a 
special New York Mayoral Proclamation in 2006.

Prior to the founding of  Full Picture, Ms. Cha was an 
executive at the Entertainment division of  Rogers & 

Cowan. Prior to R&C, she was at Entertainment Tonight 
and at ABC. While studying political science at Harvard 
University, she worked on various political campaigns 
and produced the university’s annual sports fundraiser 
for PBS. She has also completed the creative writing 
program at Columbia University.

modelinia
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  Desiree Gruber
  Founder & President
  Full Picture, LLC

Desiree Gruber founded Full Picture in 1999 to meet 
the needs of  an increasingly integrated entertainment 
and media environment. She understood that traditional 
models of  production and client management could no 
longer work effectively in a rapidly changing landscape. 
Under Ms. Gruber’s guidance, Full Picture has become a 
creative force and quickly grown from its start as a high-
end PR fi rm into a full-fl edged multimedia and manage-
ment company at the crossroads of  the fashion and 
lifestyle industries. Full Picture’s many successes include 
Bravo’s Project Runway, MSN.com’s Style Studio, and the 
HSN shopping show Scoop Style.

Full Picture is the fi rst company to approach the tradi-
tionally separate fi elds of  management, production, and 
new media as a single synergized business. Ms. Gruber’s 
experience in forecasting and developing trends has 
helped her create an innovative approach to producing 
original fi lm, television and Internet programming, earn-
ing her three Emmy nominations for producing Project 
Runway.

Ms. Gruber has been instrumental in building some of  
the world’s most prestigious brands and industry leaders, 

including Victoria’s Secret, Ian Schrager Hotels, Chanel, 
Starr Restaurants, and Miramax, and guiding the careers 
of  high-profi le personalities, ranging from Heidi Klum 
to Arnold Schwarzenegger. Her expertise in marketing 
and branding campaigns, for which she has received 
over twenty awards, has positioned her among the most 
respected fi gures within the media industry.

Prior to establishing Full Picture, a certifi ed woman’s 
business enterprise (WBENC), Ms. Gruber was Vice 
President of  Entertainment at Rogers & Cowan, a 
national public relations agency. During her eight-year 
tenure, she managed various publicity and marketing 
accounts within the entertainment, music, fashion, and 
beauty industries and spearheaded the growth of  the 
fi rm’s New York offi ce.

Ms. Gruber has been awarded an offi cial Mayor’s Proc-
lamation by the City of  New York for her professional 
and civic accomplishments. She serves on the Chairman’s 
Council of  the New-York Historical Society and on the 
Board of  Directors of  God’s Love We Deliver, an orga-
nization that delivers nutritious, freshly prepared meals to 
people living with HIV/AIDS or other serious illnesses. 
She is also a member of  the Women Presidents’ Orga-
nization and Women in Communication. She has been 
profi led in such publications as O: The Oprah Magazine, 
Variety, New York magazine, Gotham and PR Week.
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  Liane Mullin
  Director of Special Projects
  Full Picture, LLC

Liane Mullin, Director of  Special Projects, has a strong 
background of  over 7 years of  entertainment, lifestyle 
and marketing experience, having worked with diverse 
clients from George Clooney to the Spider-Man franchise. 
Ms. Mullin heads the New Media division and produces 
MSN’s Style Studio, a daily fashion and beauty web show 
along with supervising and conceptualizing the develop-
ment of  multiple web projects.  
 
Ms. Mullin has managed strategic partnerships with 
many online companies, including YouTube, Stardoll and 
MySpace as well as successfully integrating corporate 
companies such as Crest, Olay, Pantene, Secret, and Max 
Factor into the virtual entertainment arena. In addition 
to producing, Ms. Mullin casts hosts such as celebrity 
make up artist Troy Jensen, celebrity hairstylist Helena 
Faccenda, Scoop owner Stefani Greenfi eld and Project 
Runway designers Laura Bennett and Nick Verreos. She 
continues to produce video segments for Full Picture 
with clients Heidi Klum and Victoria’s Secret.
 

Prior to joining Full Picture, Ms. Mullin worked for 
Creative Artists Agency under Managing Partner Bryan 
Lourd, where she contributed ideas for client projects 
and assisted with follow up for clients including George 
Clooney, Robert DeNiro, Sean Penn, Uma Thurman and 
Mike Nichols. She later joined Sony Pictures Entertain-
ment, where she contributed to the worldwide marketing 
campaigns for a diverse roster of  movies such as Spider-
Man 2, The Da Vinci Code, Closer, Rent and Memoirs 
of  a Geisha. Ms. Mullin studied Advertising and Market-
ing at University of  Wisconsin - Madison.
 
Ms. Mullin is on the Leadership Council of  A Place 
Called Home, a non profi t organization devoted to 
providing a safe haven for at risk youth in Central Los 
Angeles. She also is the event chair for their annual Stars 
& Strikes Celebrity Bowling Event.

modelinia
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About Full Picture, LLC

Full Picture Public Relations, Management and Production 
is an award-winning team of  highly creative individuals
who bring your ideas into focus in the global market 
place. We live and work at the crossroads of  fashion, 
design, television and technology, and are able to forecast 
trends and identify key moments that help our clients 
capture the public’s interest. The objective of  this unique 
and multifaceted approach is to build signifi cant client 
profi les, increase media presence into new ventures and 
deliver stand out results.

A bicoastal agency founded in 1999, we are recognized 
for the branding and imaging for some of  the world’s 
leading brands. Full Picture is responsible for creating
strategic marketing and public relations programs for 
prestigious luxury brands and companies including: 
Victoria’s Secret, Victoria’s Secret Beauty, Ian Schrager 
Hotels, Thompson Hotels, Related Companies, LLC, 
Starr Restaurant Organization’s Buddakan and Morimoto, 
POP Burger, Glaceau Vitaminwater, Stuart Weitzman, 
Woolmark, Revlon, supermodels Heidi Klum, Karolina 
Kurkova and Carolyn Murphy, Arnold Schwarzenegger,
Gran Centenario Tequila, Entertainment Industry Foun-
dation, Scoop NYC, Frederic Fekkai, Jordache, The 
Recording Academy and special projects for Miramax 
Films, Barneys New York, Mercedes-Benz, J Mendel, 

Luca Luca, Perrier Jouët, GQ, InStyle, W Magazine, 
Christian Dior, MaxMara, Givenchy, CHANEL and 
Louis Vuitton.  

Whether we are launching a new brand, revitalizing an 
image or just keeping the heat on an existing product 
or person, each campaign is tailored to maximize press 
coverage and strengthen brand awareness through fresh 
approaches. With a diverse roster, Full Picture is able 
to bring companies together for special projects with 
terrifi c results, and has the “know how” to leverage a 
company’s assets to garner powerful publicity opportunities.
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  Chaim Indig
  President & CEO
  Phreesia

As CEO and President of  Phreesia, Inc., Chaim is 
responsible for driving Phreesia’s initiative to deliver 
world-class patient self  service registration and educa-
tion solutions, at no cost to physicians in their medical 
practices.

Prior to founding Phreesia, Chaim lead the successful 
introduction of  Spotfi re, the leader in high end analytics
software, into the pharmaceutical sales and marketing
space in the United States where formerly he had 
launched and established Spotfi re as a recognized
name in Canada.

Previously, Chaim was an integral member of  the original 
team at Olap@Work, the leader in SQL server front end 
tools which was successfully sold to Business Objects. 
At Olap@Work he built a global distribution network 
positioning the company for successful acquisition.

Chaim attended Carleton University. He is a regular 
speaker and has recently presented at the CDHCC 
Conference, HBS and is frequently quoted as an industry 
expert.

  Evan Roberts
  CTO, Co-founder
  Phreesia

As CTO and Co-founder of  Phreesia, Inc., Evan is 
responsible for leading all aspects of  Phreesia’s design, 
development and product management.
 
Prior to founding Phreesia, Evan was a senior Sales
Engineer at Spotfi re where he was responsible for 
developing innovative applications, managing teams and 
training engineers enabling successful entry into the 
pharmaceutical industry. Spotfi re was successfully sold
to TIBCO.
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About Phreesia

Phreesia is the patient check-in company. Phreesia 
automates patient check-in and delivers fully interactive 
content direct-to-patients, designed to interface with 
physicians’ existing and future technology. Replacing the 
traditional patient clipboard with a free wireless touch-
screen and swipe-card enabled PhreesiaPad signifi cantly 
improves the patient experience. Phreesia is backed by 
premier venture capital fi rms and draws on the expertise 
of  a leading Medical Advisory Board.
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  Duncan McCall
  CEO
  PublicEarth

Duncan McCall has an education and background span-
ning technology and business. His interest and passion 
in applying technology solutions in the business and 
consumer world has led him to work and live in Europe, 
Asia, Australia and North America. Duncan has had a 
great deal of  experience in building and running success-
ful startups, including leading the build and management 
of  a premier Silicon Valley based system integrator.

Duncan has also played pivotal roles in a number of  
other startup organizations, including helping build a cut-
ting edge RFID software organization, and also spending 
time leading the operational and system build of  a retail 
organization from one location into a multi state, multi 
million dollar retail enterprise – whilst also leading the 
acquisition and integration of  one of  the organization’s 
leading competitors. Outside of  the startup environment 
Duncan has also made an impact for one of  the world’s 
largest organizations in working for ExxonMobil, in the 
UK and Asia.

With a focus on leading web and mobile technologies 
and how these extend into the physical world, Duncan 
recently founded PublicEarth, with the goal of  enabling 
and empowering users of  location aware devices.

  David Hose
  Managing Director, Ideas & Plans
  Chairman, PublicEarth
  PublicEarth

David Hose, a noted leader in the wireless industry, runs 
Ideas & Plans, a hands on strategic advisory service. 
Ideas & Plans works with early and late-stage companies
across the mobile market, from mobile devices to infra-
structure to software and services. David is on the board 
of  BridgePort Networks, an innovator in the fi xed-mobile 
convergence fi eld; Buzzwire, bringing user-programmed 
streaming content to mobile phones; JumpTap, offering
a turnkey white label mobile search solution to mobile 
operators; and Useful Networks, a location clearinghouse.

From 2002 to 2004, David held positions at Openwave 
Systems, including Chief  Development Offi cer and 
SVP/GM of  the Client Software Business. As Chief  
Development Offi cer, David was responsible for the 
business strategy, product management and engineer-
ing development of  Openwave’s entire product line, 
including the mobile infrastructure, messaging applica-
tions, and client software businesses. As SVP/GM of  the 
Client Software Business, David ran sales, marketing, and 
product development for Openwave’s $100M revenue 
handset business.

David was previously founder and Chief  Executive Of-
fi cer of  Signalsoft, a pioneer in the development of  
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location based services for mobile phones – and guided 
Signalsoft through its venture funding, subsequent IPO 
and acquisition by Openwave. Signalsoft’s major custom-
ers and partners included Vodafone, Orange, T-Mobile, 
AT&T Wireless, Sprint PCS, Nextel, Bell Mobility, Lucent, 
Motorola, HP/Compaq and Siemens. Key strategic in-
vestors included AOL, Comverse, Intel and Siemens.

Prior to Signalsoft, David started J&D Software, a C++ 
development tools business sold to Rogue Wave Software 
and started numerous software projects primarily in the 
applications of  GIS, from desktop mapping to command 
and control applications. These businesses are now part 
of  companies like Motorola, EDS and Intrado.

About PublicEarth 

PublicEarth is building a relational database of  structured,
relevant and categorized location based / geo coded 
content. Content attached through geographical co-
ordinates to relevant points of  interest (POIs) in the 
physical world, describing in structured organized detail 
the attributes of  those POIs, accessible through a simple 
intuitive web and mobile interface. 

Resulting in the leading global resource for structured 
and organized location based content, this international 
but localized database will operate in a collaborative 
Wiki model – empowering and compelling a vast user 
community with a toolset and infrastructure providing a 
clear and substantial value proposition to edit, maintain, 
update and build out the accuracy, depth and breadth of  
the content and data points. 

Alongside a very large web audience, the focus of  this 
database is to serve the millions (and growing rapidly) 
of  highly active users of  location aware devices, (GPS, 
PND, In car nav, Location and GPS enabled phones 
etc…), with relevant location specifi c content and easily 
accessible data for those devices, to address the huge 
content opportunity around the ‘long tail’ of  users’
interests, recreation, activities and hobbies, etc. currently 
not being served.
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  Konrad Feldman
  CEO
  Quantcast

Together with Paul Sutter, Konrad co-founded Quant-
cast to transform the reach and effectiveness of  online 
advertising through the use of  science and scalable com-
puting. Konrad brings more than 12 years’ experience in 
high volume transactional analytics and measurement, 
pattern recognition and fraud detection.

Prior to Quantcast, Konrad co-founded Searchspace 
(now Fortent) the leading provider of  terrorist fi nancing
detection and anti-money laundering software to the 
world’s fi nancial services industry. As CEO of  Search-
space’s North American business, Konrad led the estab-
lishment of  the business in the U.S. and its rapid growth 
to market leader. Prior to Searchspace, Konrad was a 
Research Fellow in the Intelligent Systems Laboratory 
at University College London. Konrad holds a B.Sc. in 
Computer Science from University College London.

About Quantcast 

Quantcast is a new media measurement service that 
enables advertisers to view audience reports for
millions of  sites and services to build their brands with 
confi dence. The free service empowers publishers to 
demonstrate the unique value of  their audiences by
tagging their websites, videos, widgets and games for 
direct measurement.
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  Greg Strakosch
  Co-Founder and CEO
  TechTarget

Greg Strakosch, Co-Founder and CEO, has led Tech
Target from a start-up in 1999 to a public company
(NASADQ: TTGT) in 2007.

He has grown TechTarget into a fully-diversifi ed IT media 
company that has more than 500 employees, operates in 
25 countries, and has received over 100 editorial awards 
since its inception. Additionally, a host of  organizations 
have recognized TechTarget’s success with over 30 busi-
ness and industry awards acknowledging the innovation 
and leadership Greg has brought to the company and the 
industry. 

In May 2007, Greg led TechTarget’s IPO that raised over 
$100 million. 

Prior to founding TechTarget, Greg was President of  
the Technology Division of  UCG, a leading business-
to-business information provider, where he grew the 
business more than 15-fold in six years. He joined UCG 
in 1992 when the company acquired Reliability Ratings, 
a successful IT publishing company he founded in 1989. 
Before Reliability Ratings, Greg spent six years in senior 

sales and marketing positions at EMC Corporation, 
which he joined as the company’s 29th employee.

Greg has a BA from Boston College.
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About TechTarget 

TechTarget, a leading online Information Technology 
(IT) media company, provides IT companies with ROI-
focused marketing programs to generate leads, shorten 
sales cycles, and grow revenues. With its network of  45 
technology-specifi c Web sites and over 6 million active 
registered members, TechTarget is a primary Web desti-
nation for IT professionals researching which products 
to purchase. The company is also a leading provider of  
independent, peer and vendor content, a leading distributor 
of  white papers, and a leading producer of  vendor-spon-
sored Webcasts and Podcasts for the IT market. Its Web 
sites are complemented by numerous invitation-only 
events and two magazines. TechTarget provides proven 
branding and lead generation programs to over 1,000 
advertisers including Cisco, Dell, EMC, HP, IBM, Intel, 
Microsoft, SAP and Symantec.
 



  Jim Crowley
  President & CEO
  Turbine

Jim Crowley is Turbine’s president and CEO. He brings 
a wealth of  operational experience to Turbine and is 
responsible both for the vision and the day-to-day
operations of  the Company. Prior to joining Turbine, Jim 
spent three years as Chief  Operating Offi cer of  m-Qube, 
Inc which he helped turn into one of  North America’s 
largest mobile media companies.

Jim also spent eight years as the Chief  Operating Offi cer 
of  Network Plus, Inc., one of  the country’s largest 
publicly traded competitive telecommunications and data 
providers. Crowley is a graduate of  the University of  
Pennsylvania Law School and Connecticut College.

About Turbine 

Turbine is the world’s premier creator and operator of  
massive, persistent online worlds that foster powerful 
social gaming communities.

A team of  entrepreneurs formed Turbine over a decade 
ago with the vision of  becoming the leading provider 
of  online entertainment. Since then, the Company has 
grown to over 200 employees and become the largest 
privately-held online gaming studio in North America. 
Turbine has created some of  the most popular and 
exciting game worlds on the Internet, like the award-win-
ning Asheron’s Call®, Dungeons & Dragons Online™: 
Stormreach™, and The Lord of  the Rings Online™: 
Shadows of  Angmar™. 

Turbine partnered with Microsoft to bring Asheron’s Call 
online in 1999. The title was one of  the fi rst 3D massively 
multiplayer online role-playing games (MMORPG) to 
market and won rave reviews and numerous awards, 
among them “Best Roleplaying Game of  the Year” 
(CNET Gamecenter.com) and “PC Game of  the Year” 
in the Adventure/Role Playing Game category from the 
Academy of  Interactive Arts and Sciences. Still operat-
ing eight years later, Turbine continues to release exciting 
new content and features for this franchise. 

In February 2006, Turbine launched Dungeons & Drag-
ons Online™: Stormreach™. The launch was one of  the 
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industry’s smoothest. IGN called it the most anticipated 
MMORPG of  2006, while GameDaily proclaimed 
Dungeons & Dragons Online™: Stormreach™ “one of  
the best experiences a role-play fan can have...esthetically 
one of  the most pleasing games to ever hit the market.” 
In their cover feature story in January 2006, PC Gamer 
called the game “the MMO that changes everything.”

Then in April 2007, Turbine launched The Lord of  the 
Rings Online™: Shadows of  Angmar™, the fi rst and 
only MMORPG based on the Books of  J.R.R. Tolkien. 
The Lord of  the Rings Online delivers an interactive 
experience brimming with life and fi lled with the familiar 
people, places and monsters from the most beloved 
fantasy adventure of  all time. 

As an increasing number of  consumers turn to vir-
tual worlds and online games, The Lord of  the Rings 
Online has quickly established itself  as the emerging 
leader and has received numerous awards including PC 
Game of  the Year 2007 at the 25th Annual Golden 
Joystick awards, MMO of  the Year by Gamespy and Best 
Persistent World Game by IGN. The New York Times 
proclaimed The Lord of  the Rings Online “a major 
achievement of  interactive storytelling, the fi rst game 
truly worthy of  the ‘Lord of  the Rings’ franchise and a 
must-play for just about anyone with an interest in Tolk-
ien or the future of  online entertainment.”

Today, Turbine is recognized globally for its industry-
leading technology platform, groundbreaking graphics 
and its unique ability to create and operate massive and 
persistent online worlds that power thousands of  con-
current interactive social gaming experiences.
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  Michael Collette
  Consultant
  Google

Michael Collette is Managing Director of  MediaTech 
Strategies. Most recently, Mr. Collette was President and 
Chief  Executive Offi cer at PhyFlex Networks, a com-
munications equipment company that was sold to Ciena 
Communications in October of  2007. Prior to joining 
PhyFlex, Mr. Collette was CEO of  Ucentric Systems, a 
leading provider of  home media networking software for 
the connected home that was sold to Motorola in January 
of  2005. Mr. Collette has 15 years marketing, sales and 
business development experience working with advanced 
media and communications technologies. Prior to his 
role at Ucentric, Mr. Collette was senior vice president 
of  marketing and business development for OpenTV, 
where he was responsible for the global positioning of  
the company’s interactive television architecture, applica-
tions and media solutions. He also held senior executive 
positions at ICTV and MediaTech Strategies, a strategic 
consulting fi rm he founded in 1996. Prior to MediaTech 
he worked for General Instrument, PlayboyTV and TVN 
Entertainment.

Michael Collette received his MBA degree from UCLA’s 
Anderson Graduate School of  Management and his 
undergraduate degree in English and Social Science
from University of  California, Berkeley.
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  Beth-Ann Eason
  
  

Beth-Ann Eason was most recently the Senior Vice 
President Internet, GM for Martha Stewart Living
Omnimedia. She joined Martha Stewart Living Omnimedia 
in January of  2007. She was responsible for the Internet 
division where she managed the P&L, set the digital 
strategy for the company and led the Internet team. 

Prior to MSLO, Eason was a vice president at Yahoo! 
responsible for the category development, ad solutions 
and sales enrichment programs. Eason was responsible 
for setting the sales strategy, developing products to meet 
marketers’ needs and actively driving Internet advertising 
effectiveness. Prior to joining Yahoo!, Eason spent nearly 
fi ve years at DoubleClick and Ziff  Davis Media in New 
York, most recently as Ziff  Davis Media’s senior vice 
president of  business development.

Prior to Ziff  Davis Media, she served as vice president 
and general manager at DoubleClick, where she deter-
mined the strategic direction of  the division to diversify 
product offerings and led the national sales team. Eason 
was also an account manager at Family Circle and the 
Adweek family of  magazines, as well as an inside sales 
representative at The New Yorker.

Eason graduated from Lehigh University of  Bethlehem, 
Pennsylvania, with a bachelor of  science in marketing 
and minors in both speech and social relations. She is on 
the board of  both the Advertising Club of  New York 
and the Online Publishers Association. 

In 2006, Eason was inducted into the American Ad-
vertising Federation’s Hall of  Achievement - a coveted 
honor for industry professionals under forty. She is a 
2007 recipient of  the President’s award for the Advertising 
Club of  New York for her outstanding contribution to 
the organization and industry. 
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  Josh Felser
  President
  Crackle 

Josh co-founded Crackle in 2004. In August 2006, Sony 
acquired the company and Josh currently serves as Co-
President. Since Crackle’s purchase, traffi c numbers have 
tripled, and it was re-launched this past July (formerly 
known as Grouper). Prior to starting Crackle, Josh was 
President and co-founder of  Spinner.com, the leading 
multichannel Internet music service. Two years after 
founding Spinner.com, AOL acquired the company. At 
AOL, Josh served as VP and GM of  its music brands. 
Josh began his career in traditional media as an executive 
at Fox Inc. and British Sky Broadcasting LTD.  

Josh is actively involved on the board of  the Bay Area 
Video Coalition, a nonprofi t media arts center. He holds 
a BA and MBA from Duke University. He lives in North-
ern California with his wife and three children.
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  Joe Gillespie
  Executive Vice President
  CNET

Joseph Gillespie is executive vice president of  CNET 
Networks’ CNET division, which includes CNET.com, 
Download.com, and News.com. CNET is a leading 
resource for people who get that life’s gone digital,
providing inspiration and information on the latest 
trends, products and services. As head of  CNET, Joe 
is responsible for vision and execution, ensuring that 
CNET continues to innovate and lead the market in 
developing engaging, authentic brand experiences that 
satisfy the needs and interests of  its infl uential audience. 
Joe brings more than 20 years of  sales, marketing, and 
operations experience spanning online, television, events, 
and print media. Previously, he was CNET Networks’ 
chief  marketing offi cer, where he was responsible for 
leading the company’s corporate sales and marketing 
departments. As CMO, Joe developed successful brand 
management and sales strategies that attracted new 
advertisers in such diverse categories as consumer pack-
aged goods, hospitality, fi nance, and entertainment. He 
also spearheaded the “different kind of  media company” 
corporate-positioning, which communicates CNET Net-
works’ position as a global media company with some 

of  the most important and valuable brands on the Web 
targeting passionate audiences.

Prior to joining CNET Networks, Joe served as executive 
vice president, chief  operating offi cer, and acting chief  
executive offi cer of  Vulcan Ventures’ TechTV. Before 
working at TechTV, he was an executive vice president 
of  corporate sales and marketing for Ziff-Davis, Inc., 
when it was a Softbank company. Joe spent his early ca-
reer in sports media with companies such as CBS Sports, 
National Broadcasting Company, and Sports Informa-
tion Database, Inc. He earned his BA in Journalism/
Communications from Rutgers College and is a current 
member of  its advisory board. 

Joe lives in the San Francisco Bay Area with his wife 
Sally and his black lab Murphy. In his free time, he enjoys 
music, cars, golf, and hiking in the Marin Headlands with 
his dog.

DIGITAL MEDIA SUMMIT
Industry Executives



DIGITAL MEDIA SUMMIT
Industry Executives

  Seth Goldstein
  Co-Founder & CEO
  SocialMedia.com

Seth is the Co-Founder & CEO of  SocialMedia.com, 
the leading analytics and monetization network for social 
networking applications. He is also an angel advisor to 
a number of  Web services companies, and was the fi rst 
investor in Web 2.0 pioneer del.icio.us (now part of  
Yahoo!) In 1995, he created SiteSpecifi c, one of  the fi rst 
Internet advertising companies. He was Entrepreneur-in-
Residence at Flatiron Partners from 1998-2000. In 2002 
Seth co-founded Majestic Research, a next generation 
Wall Street Research fi rm that provides leading hedge 
funds with proprietary data insights. In 2005 he created 
Root Markets, the fi rst fi nancial exchange for Internet 
mortgage leads. He recently moved from New York City 
to Marin California with his wife and their two sons.
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  Stephen Hawthornwaite
  Managing Director
  Savvian

Stephen Hawthornthwaite is a Managing Director at
Savvian, with a primary focus on Mergers and Acquisi-
tions. In this capacity, he has advised on many of  the 
fi rm’s digital media M&A transactions, including the 
sale of  Beliefnet to NewsCorp, CourseAdvisor to The 
Washington Post, Jumpstart Automotive to Lagardere, 
Innovation Interactive to Livedoor and SportsLine to 
Viacom, as well as Apollo Group’s acquisition of  Ap-
timus. Stephen has over 12 years of  investment bank-
ing experience, specializing in M&A. Prior to Savvian, 
Stephen was a Vice President with Robertson Stephens’ 
Technology M&A group, during which time he advised 
on many signifi cant transactions in the internet sector in-
cluding E*TRADE’s acquisition of  Telebank and the sale 
of  Abacus to DoubleClick. Stephen received a BA from 
Duke University and a JD from Wake Forest University 
School of  Law.



  Curt Hecht
  EVP, Chief Digital Offi  cer
  GM Planworks,
  Starcom Mediavest Group 

Curt Hecht is an integral thought leader at Starcom
MediaVest Group (SMG) part of  the Publicis Groupe. 
He also sits on the Publicis digital strategy and SMG 
North American Executive committees. Hecht is focused 
on mapping the evolving digital media landscape and 
guiding SMG globally on behalf  of  its clients and the 
nearly $26B in media spend they represent. Aside from 
guiding SMG, he is dedicated to General Motors, one 
of  the world’s largest advertisers in guiding their digital 
advertising. He works directly with the GM advertising 
and CRM teams.

Hecht hones his media insight within the forward-
thinking idea incubator that is the SMG network across a 
variety of  emerging digital technologies. He is profoundly 
familiar with how consumers receive, embrace, interact 
with and manipulate messages – making him well-
equipped to advise SMG and their clients on new media 
and how best to employ it to effectively reach consumers. 
Accounting for the increasing convergence of  a variety 
of  media, Hecht explores how SMG and their clients can 
lead the migration of  the web’s search, video and behav-
ioral targeting capabilities to television. He also oversees 
relationships with the likes of  Facebook, Google, Yahoo, 

and the cable MSO advanced TV offerings.

During his sixteen years within SMG, Hecht has amassed 
a variety of  communications experience, including service 
to such blue-chip clients as United Airlines, 7-Up, 
McDonald’s and Morgan Stanley. Assignments included 
development of  communication plans to assisting in 
cross client agency sports and kid’s negotiations. He also 
opened an offi ce for Starcom in 1999 with the then
anchor client of  Excite@Home and E! television network. 

He was named an Ad Age Media Maven in 2007 and 
MediaPost All-Star. Presently, he is Chairman of  the 
AAAAs advanced video committee and a member of  the 
Ad:Tech advisory board. Hecht resides in Winnetka, IL 
with his wife and  two daughters. An avid road cyclist, he 
founded an award-winning 20-member elite cycling team, 
which has raced nationally and internationally.
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  Ken Hertz
  Senior Partner
  Goldring Hertz 

Kenneth Hertz is a Senior Partner in the Beverly Hills 
law fi rm of  Goldring Hertz and Lichtenstein LLP. Ken 
and his partners specialize in representing talent and
new media companies in the entertainment industries. 
The fi rm’s clients include Will Smith, Destiny’s Child, 
Beyoncé, No Doubt, Gwen Stefani, The Black Eyed 
Peas, Will.I.Am, Herbie Hancock, Chris Brown, and 
Ne-Yo.  Prior to joining the fi rm, Ken was in charge 
of  music — business and legal affairs — for The Walt 
Disney Company. 

Ken is also a principal in Membrain - an entertainment 
marketing and strategy consulting fi rm. Membrain con-
sults a number of  fi rms engaged in businesses operating 
in the entertainment content, fashion, technology and 
marketing industries (Membrain’s clients include JibJab, 
BigChampagne, Hasbro Toys, Tiger Electronics,
McDonald’s, Miller Brewing, David Blaine, Maverick 
Entertainment, and Paul Frank Industries). Ken is a 
frequent speaker and commentator on the subjects of  
entertainment, marketing and convergence; is often 
quoted in the New York Times, Los Angeles Times, and 
Wall Street Journal; has appeared on CNBC’s monthly 
newsmagazine “Business Nation;” has been an instructor 

at UCLA’s Anderson Graduate School of  Management; 
and is currently an adjunct professor of  law at USC. 

Ken is also active in various causes – he is on the national 
board of  directors of  the ACLU Foundation, the Violence 
Policy Center, and the Drug Policy Alliance – and in
December 2002 he, and his partner, Fred Goldring, 
received the ACLU’s Bill of  Rights Award.

DIGITAL MEDIA SUMMIT
Industry Executives



  Cynthia Hess
  Partner
  Fenwick and West

Cynthia Clarfi eld Hess is a partner in the Corporate 
Group of  Fenwick & West LLP, a law fi rm specializing 
in high technology matters. Ms. Clarfi eld Hess practices 
in the fi rm’s Mountain View, California, headquarters 
and concentrates on counseling emerging growth compa-
nies, venture capital fi nancings, mergers and acquisitions, 
and public offerings (representing both companies and 
underwriters).

Ms. Clarfi eld Hess represents a wide range of  high 
technology companies, from privately held start-ups 
to publicly traded companies. Among the clients she 
has represented are: Atempo, Inc., C3L3B, Inc., Cisco 
Systems, Inc., Com-Piere, Inc., Corium International, 
Deutsche Bank Securities, Inc., GreenDimes, Inc., 
LimeLife, Inc., MobiTV, Inc., Opsware, Inc., OpVista, 
Inc., PacketExchange (Ireland) Ltd., RAZZ, Inc., RW3 
Technologies, Inc., Shopping.com, Ltd., SupportSpace, 
Ltd., Tavant Technologies, Inc., Topio, Inc., UBMatrix, 
Inc., Yoomba Ltd., YouSendIt, Inc.

Ms. Clarfi eld Hess has lectured on the topics of  venture 
capital investments, start-up company issues and initial 
public offerings at various seminars sponsored by state 
bar associations and other organizations.

Ms. Clarfi eld Hess is a member of  the Bar in California, 
New York, Connecticut, Pennsylvania and Oregon. She 
received her undergraduate education at Princeton Uni-
versity, Woodrow Wilson School of  Public and Interna-
tional Affairs, in 1985. She received her J.D., cum laude, 
from The Cornell Law School in 1988, where she served 
on the Cornell International Law Review. 
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  Pam Horan
  President
  Online Publishers Association

Pam was appointed President of  the Online Publishers 
Association (OPA) in June 2006 after having served as 
VP of  Marketing and Membership for two years. Prior 
to joining the OPA, Pam worked at Zinio Systems Inc. 
where she was the Vice President of  Marketing and over-
saw the marketing and distribution partnerships for the 
digital magazine publishing system. 

Before her time at Zinio she served as the Vice President 
of  Sales Marketing at Women.com Networks, a leading 
consumer web site for women acquired by iVillage. 

Additionally, Pam has held numerous sales and marketing 
management positions for a variety of  organizations 
including International Data Group (IDG), Pretty Good 
Privacy (PGP) and Symantec Corporation. Pam is a 
graduate of  Boston College.
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  Peter Horan
  CEO
  IAC Search & Media

Peter C. Horan is CEO of  IAC Media & Advertising. In 
this role, he is responsible for the strategic growth of  the 
IAC’s Media & Advertising sector, which is comprised 
of  the IAC Search & Media businesses – Ask.com, IAC 
Advertising Solutions and IAC Consumer Applications 
& Portals – as well as the Citysearch and Evite brands.

Mr. Horan previously served as CEO of  AllBusiness.com,
Inc. In this capacity, he was responsible for driving a fast-
growing web media and e-commerce content business. 
Under his leadership, AllBusiness.com led the develop-
ment of  a completely new publishing platform for small 
businesses, while continuing to achieve accelerated site 
performance.

Prior to that, Mr. Horan was CEO of  About.com where 
he pioneered the company’s turnaround, turning it into 
the fastest growing large site on the web. He also led the 
sale of  the property to the New York Times Company 
for $410 million in 2005. Prior to About.com, he served 
as President and Chief  Executive Offi cer of  DevX.com, 
Inc., an Internet media company that was later acquired 
by JupiterMedia Corporation. Mr. Horan spent 10 years 
at International Data Group, a leading global technology 

media company, where he spearheaded relationships with 
top advertisers on a worldwide basis, and also served as 
Senior Vice President and Publisher of  Computerworld. 
Prior to that Mr. Horan spent more than 15 years in 
senior account management roles at leading advertising 
agencies, including BBDO and Ogilvy & Mather.



  Richard Jasen
  Managing Director
  Savvian

Rich Jasen is a Managing Director in Savvian’s Capital 
Market’s Group and has been assisting growth companies 
raise equity and debt capital for 12 years. At Savvian he 
has focused on the digital media space, leading fi nancings 
for companies such as FastClick, Datran Media, White-
Pages.com, Innovation Interactive, Affi nity Direct and 
ReachLocal, among others. Prior to joining Savvian in
2004, he was a Director at SoundView Technology Group, 
leading the fi rm’s West Coast private equity effort. 
Previously, Rich worked in corporate fi nance at Lehman 
Brothers and served as a corporate attorney with a Silicon 
Valley practice at Cooley Godward, advising startups and 
working with venture capitalists. Rich graduated Phi Beta 
Kappa in business and economics from UCLA and re-
ceived a JD with honors from the University of  Chicago 
Law School.
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  Michael Kassan
  Principal
  MediaLink LLC

Michael E. Kassan is an internationally recognized leader 
in the area of  media, advertising and entertainment. Mr. 
Kassan is and has been a strategic/brand development 
consultant to brands and companies including General 
Motors, AT&T, Microsoft, The Walt Disney Company, 
Viacom, Sony Pictures Television International, Sprint, 
MSN, Unilever, Comcast Corporation, Citibank, Motorola, 
Panasonic, Johnson & Johnson, The Home Depot, 
Digitas, TV Guide (Gemstar), Bain & Company, Bear 
Stearns (Constellation Ventures), Cerberus Capital 
Management, Fact Based Communications (FBC), Mind-
share Worldwide, Mediaedge:CIA (Group M), General 
Atlantic Partners, Dune Capital, Colony Capital, National 
Lampoon, Visible World, DIC Entertainment, College 
Sports Television (CSTV), TVOne, Playboy Enterprises; 
The Cimarron Group, Dennis Publishing (MAXIM), 
Entertainment Industry Foundation, Verizon Wireless, 
SBI-Razorfi sh, The Leverage Group, Loews Cineplex, 
Rentrak Corporation, Premier Retail Networks (PRN), 
Virgin Mobile USA, Fremantle Media, Meadowlands 
Xanadu, heavy.com, TiVo and Veoh Networks.

Mr. Kassan is a well respected speaker and commentator 
in the fi eld of  media and advertising. He is frequently 

quoted and featured in industry periodicals as a leading 
expert in the fi eld and is a frequent keynote or panel 
member at Industry events and seminars on a global 
basis.

Previously, Mr. Kassan was the President/Chief  Op-
erating Offi cer and Vice-Chairman of  Initiative Media 
Worldwide a division of  The Interpublic Group of  
Companies (IPG:NYSE), at the time, the largest and 
most diversifi ed media management company in the 
world, with more than 75 offi ces in North America, Europe 
and Asia. In 1997, he was named one of  the top media 
executives in America by Advertising Age magazine.

Mr. Kassan joined Initiative Media Worldwide in 1994 
and was instrumental in the sale of  the company to IPG.  
While there, he oversaw the day-to-day operations in 
North America and was the architect of  the fi rm’s inter-
national expansion and helped grow media billings from 
$1.5 billion to over $10 billion.

Mr. Kassan, an attorney, was counsel to the Los Angeles 
law fi rm of  Christensen, Miller, Fink, Jacobs, Glaser, 
Weil & Shapiro. He had been President and Chief  Op-
erating Offi cer of  International Video Entertainment 
(Artisan Entertainment).
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Mr. Kassan has been a director and advisor to many 
charitable and community organizations, having served 
on the Board of  the Hollywood Radio and Television 
Society, and previously serving on the Commission on 
California State Government Organization and Economy. 
He also has been Chairman of  the Senate Select Com-
mittee on the Entertainment Industry in California 
and in 1998 was elected to the Board of  the American 
Advertising Federation.

Mr. Kassan has served on the following Boards as 
Director: H.E.L.P Group, Big Brothers of  Los Angeles, 
Stephen S. Wise Temple and Skirball Cultural Center.
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  George Kliavkoff
  Chief Digital Offi  cer
  NBC Universal

George Kliavkoff  is NBC Universal’s fi rst Chief  Digital 
Offi cer. Kliavkoff  is responsible for furthering the 
company’s digital media strategy and developing new 
business models and markets. He oversees the distribution 
of  digital products across multiple platforms, including 
on-demand, interactive television, broadband, wireless, 
and IPTV; as well as digital innovation and product 
development, portal and partner relationships. Kliavkoff  
served as the interim CEO of  Hulu, NBCU’s online 
video joint venture with News Corp., and now sits on 
the board of  the JV. Kliavkoff  also sits on the board of  
the Peacock Equity Fund, a $250 MM joint venture fund 
with GE Commercial Finance to invest in early stage 
digital companies. 

Prior to joining NBC Universal, Kliavkoff  was with
Major League Baseball Advance Media (MLBAM). As
Executive Vice President, Business, Kliavkoff  was 
responsible for MLBAM’s New Media licensing business 
and for all business development related to baseball’s 
interactive media unit. His responsibilities included 
licensing all technology necessary to build and maintain 
the online and IP-delivered assets of  MLB and its 30 
baseball clubs. Kliavkoff  also oversaw MLBAM’s search 

strategy and its games (console, internet, mobile and fan-
tasy) licensing programs. During his tenure at MLBAM, 
Kliavkoff  was named one of  Sports Business Journal’s 
“Forty Under 40,” a list celebrating the 40 most infl uential 
sports executives under the age of  40. 

Prior to MLBAM, Kliavkoff  ran the business develop-
ment group for RealNetworks’ consumer division and 
was responsible for developing partner relationships and 
exploiting revenue opportunities related to technology 
and content licensing. He was among the senior manage-
ment group that created the company’s online media 
subscription services, including RealOne SuperPass, gen-
erating more than a million retained, paying customers. In 
addition, Kliavkoff ’s team was responsible for negotiating 
all deals necessary to build and distribute RealNetworks’ 
various consumer products and services. 

Before joining RealNetworks, Kliavkoff  was an attorney 
with prestigious law fi rms in Los Angeles and Seattle. 
Kliavkoff  holds a B.S. degree in journalism from Boston 
University’s College of  Communication and a J.D. from 
the University of  Virginia’s School of  Law.
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  Larry Kramer
  Senior Advisor
  Polaris Venture Partners 

Larry Kramer was appointed Senior Advisor to Polaris in 
2007, based in the Boston offi ce. Larry works with Polaris’ 
portfolio companies, providing strategic guidance, and 
also helps to identify new investment opportunities. He 
specializes in digital media, content, advertising and e-
commerce.

Larry brings a decade of  experience in digital media and 
more than two decades in traditional media, including
newspapers and television. He spent 20 years as a news-
paper reporter and editor, holding positions ranging 
from reporter to Metro Editor and Assistant Managing 
Editor at the Washington Post and Executive Editor at 
the San Francisco Examiner. He won several awards for 
reporting, including the National Press Club Award and 
The Gerald Loeb award for business reporting. His staffs 
won two Pulitzer Prizes.

After leaving the newspaper business to become a media 
entrepreneur, Larry founded one of  the fi rst wireless 
sports information companies (DataSport, Inc) in 1991, 
launching the SporTrax hand held monitor under a 
licensing agreement with The Sporting News. He then 
spent almost a decade creating and developing one of  

the fi rst and most successful fi nancial news websites, 
(MarketWatch.com.) which he took public in 1999. He 
served as Chairman and CEO through three acquisitions
until its sale in 2005 to Dow Jones Corp. for $528 million.
Following the sale of  MarketWatch.com, he joined CBS 
to create its Digital Media Division, serving as President
and overseeing all digital efforts for the company. He put 
CBS television news, entertainment and sports program-
ming on several digital platforms for the fi rst time and 
created content distribution relationships with Google, 
Amazon, Apple, Yahoo and Verizon, among others. His 
decision to put all NCAA basketball tournament games 
on the Internet for free in 2006 was considered a break-
through for web-based video advertising.

Larry serves on the boards of  Answers.com (ANSW, 
NASDAQ), ContentNext and Harvard Business School 
Publications. He also serves on the Advisory Board of  
the Newhouse School of  Communications at Syracuse 
University. He was a charter board member of  the 
Online Publishers Association and served as its chairman 
for two years in 2005 and 2006.

He also served two years on the Pulitzer Prize jury.

Larry earned a B.S. in journalism and political science at 
Syracuse University and a Masters in Business Adminis-
tration from Harvard University.
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  Scott Kurnit

Scott Kurnit is an investor and advisor. He sits on the 
Boards of  Brightcove, Dotomi and Goodmail and advises 
Black Arrow, Critical Mention, Digital RailRoad, Email 
Data Source, Flock, Plum.com, SendMe Mobile, Smart-
Brief  and Sphere and is a trustee of  the Paley Center for 
Media. He founded and was Chairman/CEO of  About 
Inc. (IPO, sold: PRM, NYT) and Sprinks (sold: Google) 
and was the Founding President of  Showtime Event 
Television and InDemand. He holds 4 patents and led 
the teams that launched the fi rst browser into an online 
service and the fi rst use of  National caller ID. Kurnit has 
worked at Warner, Viacom, News Corp., MCI, Prodigy 
and PBS. He’s been a Filmmaker, TV Director, Station 
Program Manager, Marketer and CEO.
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  John Lambros
  Managing Director
  Savvian

John F. Lambros is a Managing Director with Savvian, 
heading the fi rm’s Digital Media banking business. In this 
capacity he has been involved in a number of  the fi rm’s 
media transactions including the recent sales of  Beliefnet 
to NewsCorp, CourseAdvisor to The Washington Post, 
Healthtalk to RevolutionHealth Group, Jumpstart Auto-
motive to Lagardere and the strategic investment by
NBCUniversal in Healthline Networks. John has more 
than 13 years of  investment banking experience, as well 
as 4 years of  operating experience in the digital media 
sector. Prior to Savvian, John was the Senior Vice Presi-
dent, Business Development of  Into Networks, a broad-
band technology company. Prior to Into Networks, John 
was a Vice President in Morgan Stanley’s Global Com-
munications Group. John received his BA from Harvard 
College and his MBA from the J. L. Kellogg Graduate 
School of  Management at Northwestern University.
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  Dan Marriott
  CEO
  Pronto 

Dan Marriott is the founding Chief  Executive Offi cer 
behind Pronto.com, an IAC/InterActiveCorp (NASDAQ: 
IACI) operating business in the online comparison shop-
ping space. IAC operates leading and diversifi ed busi-
nesses worldwide in sectors being transformed by the 
Internet – including brands such as: Ask.com, Ticket-
master, LendingTree, HSN, Citysearch, Match.com and 
Evite. 

Dan founded both Pronto, Inc. and Gifts.com during his 
prior role as Senior Vice President, Interactive Develop-
ment of  IAC, a role which focused on developing and 
incubating new businesses for IAC. During his time 
at IAC, Dan has also served as Senior Vice President, 
Strategic Planning, overseeing all activities relating to the 
strategic direction, mergers and acquisitions and strategic 
investments of  the Company.

Prior to his roles with IAC Corporate, Dan spent four 
years with Ticketmaster-Citysearch (now Ticketmaster), 
which was IAC’s fi rst Internet investment, beginning in 
1997. From 1999 to early 2002, Dan was Executive Vice 
President, Corporate Strategy and Development for 

Ticketmaster, where he was responsible for leading all 
efforts in mergers and acquisitions, third party partner-
ships and strategic investments. He has also served as 
President of  Citysearch, where he led the management 
and strategic direction of  Ticketmaster’s national and
international city guide business. Dan joined Ticketmaster
-CitySearch in August 1997 as Vice President, Marketing 
Dan has served on the Boards of  Expedia, Hotels.com, 
Ticketmaster, The Active Network, Oxygen Media and 
Points.com and is currently serving on the Board of  Art.
com.

Prior to joining Ticketmaster-Citysearch, Dan worked 
with PepsiCo’s Frito-Lay Division for seven years where 
he managed multiple brands with revenues exceeding 
more than $3 billion in retail value.  He also spent time in 
New Product Development and Operations. 

Dan received both his B.S. and MBA from the University 
of  Illinois, where he was a Bronze Tablet Scholar.
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  Wenda Harris Millard
  President, Media
  Martha Stewart Living OmniMedia

Wenda Harris Millard joined Martha Stewart Living
Omnimedia (MSLO) as President, Media in July 2007, 
after three years of  service as a member of  the Board
of  Directors. She oversees MSLO’s media businesses, 
which include Publishing, Internet and Broadcasting. 
Ms. Millard is charged with expanding the company’s 
presence in the digital space and creating cross-platform 
opportunities for advertisers to leverage the brand’s
passionate consumer connection. 

A seasoned executive with over twenty-fi ve years of  pub-
lishing and advertising experience, Millard was formerly 
Chief  Sales Offi cer at Yahoo! where she was responsible 
for driving North American sales. Previously, she was 
Chief  Internet Offi cer at Ziff  Davis Media, President 
of  Ziff  Davis Internet, and Executive Vice President 
of  DoubleClick. Millard has also served as President 
and Group Publisher of  SRDS, Senior Vice President 
and Publisher of  Family Circle and Executive Vice 
President/Group Publisher of  Adweek, Mediaweek and 
Brandweek magazines. 

Millard is currently Chairman of  the Interactive Adver-
tising Bureau and is a member of  the Board of  Directors 
of  the Ad Council.  She also serves on the Boards of
Do Something and The James Beard Foundation.
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  Rob Norman
  CEO
  Group M

Rob Norman is CEO of  GroupM Interaction Worldwide. 
GroupM is the world’s largest buyer of  advertising media 
with billings of  $60 billion (RECMA). GroupM Interac-
tion is also the world’s largest buyer of  online media with 
billings of  $4 billion and is the largest agency customer 
of  Google, Yahoo and MSN. 

GroupM Interaction employs 1800 people across the 
world and operates four agency brands being Beyond 
Interactive, MEC Interaction, Mindshare Interaction 
and Outrider. Its major North American clients include 
AT&T, Dell, Ford, VW, GSK, Citi, LVMH, Chevron, BP, 
Unilever, Warner Brothers and Paramount.

Rob is considered a digital marketing pioneer and is a 
frequent keynote speaker and writer at industry events 
and in its publications and was named a Media Maven by 
Advertising Age in 2007. Rob sits on the board of  WPP 
Digital, the venture arm of  WPP; is a member of  the 
board of  Wild Tangent; the online gaming network and 
of  digital design agency Schematic; as well as the Search 
Engine Marketing Professional Organization. Prior to 

moving to the USA in January 2005, Rob was Chairman 
of  the Mediaedge:cia Group in the UK, also a unit of  
WPP. 

Rob lives in New York with his wife and dog and is 
widely believed to be the only Englishman with a working 
knowledge of  the infi eld fl y rule. He is a fan of  the New 
York Mets, the New York Jets, Tottenham Hotspur and 
Leicester Rugby Football Club.
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  Ariel Poler
  CEO
  TextMarks

Ariel has been an Internet entrepreneur and investor 
since 1994. He was the founder and CEO of  IPRO, the 
fi rst company to measure and audit web traffi c. Ariel was 
founder and CEO of  Topica, a leading provider of  email 
publishing and marketing solutions. Ariel was founding 
board member of  Kana Software, a pioneering provider 
of  CRM solutions [NASDAQ: KANA]; Chairman of  
LinkExchange (now Microsoft’s bCentral service for 
small business marketing); Chairman of  StumbleUpon 
(acquired by EBay) and board member of  Silicon In-
vestor (now part of  InfoSpace). Ariel currently serves 
on the board of  directors of  Bills.com, a provider of  
consumer debt resolution and lead generation services, 
Papilia, a provider of  stewardship solutions for non-prof-
its, and SpeedDate, an online speeddating service. Ariel’s 
angel investments include RockYou, Flixster, AdMob, 
Causes, NexTag, and Digital Impact. He is the CEO of  
TextMarks, which is enabling the “long tail” of  SMS 
publishing. Ariel holds a B.S. in Mathematics with Com-
puter Science from MIT and an MBA from Stanford 
University.

Ariel is a native of  Caracas, Venezuela. He lives in San 
Francisco with his wife and three sons, and spends most 
of  his free time sailing competitively.
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  Theodore Wang
  Partner
  Fenwick and West

Ted Wang is a partner in the Corporate Group and Intel-
lectual Property Group, specializing in representation of  
startup companies and investors. Mr. Wang represents 
emerging companies, mature public companies, venture 
capitalists and investment banks involved in the informa-
tion technology, Internet and clean technology industries.

For startup companies, Mr. Wang counsels clients on 
both corporate and intellectual property matters. His 
corporate practice includes representing companies in 
founder stock issuances, angel investments and corporate 
governance matters, and advising companies and venture 
capitalists in fi nancing transactions. His intellectual prop-
erty practice includes software licensing, Internet terms, 
and distribution and development agreements.

For more mature clients, Mr. Wang has worked on a wide 
range of  complex matters including public offerings and 
corporate governance issues. He has a particular empha-
sis in mergers and acquisitions, where he has handled 
numerous transactions for targets and acquirors.

Mr. Wang also represents clean technology companies 
and investors, and has worked with a wide range of
technologies including wind power, biodiesel and clean 

building materials. He is involved in the Apollo Alliance, 
an organization devoted to creating a sustainable clean 
energy economy.

Representative clients include: Benefuel, Dotspotter, 
Facebook, Flixter, Goldman Sachs, InsideView, Model N, 
Organic Bouquet, Photobucket, Inc., Seesmic, SPOCK 
Networks, StumbleUpon, Twitter.

Mr. Wang received his J.D. from the University of
Virginia Law School in 1997 and his A.B., cum laude, 
with distinction, from Duke University in 1991.

Mr. Wang is a member of  the State Bar of  California. 

Ted Wang is a former law clerk for the Honorable Samuel 
Conti, United States District Judge for the Northern 
District of  California, the Assistant Finance Director
for the campaign of  United States former Senator John 
Edwards and Legislative Director to Congressman
Robert Andrews.
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  William Wheaton
  Vice President of Digital Media Sales
  Akamai 

Bill Wheaton is the Vice President of  Digital Media 
Sales. For the last 4 years, Bill has focused his efforts 
on supporting Akamai’s key Digital Media customers 
and driving innovation at Akamai to help our customers 
take advantage of  emerging opportunities. Prior to that, 
Bill was the Director of  Streaming Sales at Akamai and 
headed the streaming sales efforts at Akamai including 
partnership programs.  

Before coming to Akamai in 2000, Bill worked for 
Intervu and was in charge of  the Business Communica-
tions Sales Group supporting customers like CCBN, 
MCI, AT&T, Sprint and others. Bill has started and sold 
several businesses including VCS Technologies, which he 
sold to Intervu in 1999. Bill started his career at Proctor & 
Gamble and moved to Pfi zer before starting his entre-
preneurial ventures. 

Bill has a B.S. from WPI and a MBA from NYU. 



other
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  Rich Tarrant
  CEO
  MyWebGrocer

Rich Tarrant, a Vermont native, is the CEO and founded 
MyWebGrocer. Since the beginning of  MyWebGrocer 
in 1999 Rich has been an early believer in the viability of  
the online grocery business. He developed the MyWeb-
Grocer fi rst generation eCommerce Platform and has 
an impressive record as an entrepreneur in the retail, real 
estate, and health care industries. Rich is a graduate of  
the University of  Vermont.

About MyWebGrocer

MyWebGrocer has been helping grocery retailers fi nd 
profi t in the online shopping world since 1999. Based 
in Colchester, Vermont, MyWebGrocer is the industry 
leader in providing web services solutions to 80 grocery 
chains such as Lowes, ShopRite, Brookshire Grocery and 
King Kullen. “We Make Online Shopping Work” is the 
company’s slogan. Founded by Rich Tarrant, MyWeb-
Grocer institutes e-commerce programs, provides web site 
design, hosting, creates e-mail campaigns, and furnishes 
online circulars and recipes for more than 80 leading 
grocery chains. For more information please visit www.
mywebgrocer.com.
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  Steve Arnold
  Co-Founder and Venture Partner
  Polaris Venture Partners

Steve Arnold is a co-founder and venture partner based 
in Polaris’ Seattle offi ce. Along with Jon Flint and Terry 
McGuire, he founded Polaris in 1996. Steve focuses on 
investments in information technology and digital media. 

Prior to starting Polaris, Steve served as a special advisor 
to Burr, Egan, Deleage & Co. following more than 10 
years in executive positions in the software industry. He 
served as vice president of  Broadband Media Applica-
tions at Microsoft Corporation and as president and 
CEO of  Continuum Productions (now Corbis), a private 
company founded by Bill Gates to pioneer the creation 
of  large digital libraries for online distribution. Before 
Continuum, Steve served as vice president and general 
manager of  LucasArts Games and Learning divisions, 
and vice president of  the New Media Group at Lucas-
fi lm Ltd. He continues to serve as vice chairman of  the 
board of  directors of  the George Lucas Educational 
Foundation.

Steve represents Polaris on the boards of  directors of  
Impinj, MessageGate, Noetix, and as a Board Observer 
to Turbine Entertainment. 

Steve holds a BS with honors from Macalester College 
and an MA and PhD from the California Institute of  
Integral Studies (CIIS) in San Francisco.

DIGITAL MEDIA SUMMIT
Polaris Venture Partners



  Jon Flint
  Co-Founder and Managing
  General Partner
  Polaris Venture Partners

Jon Flint is a co-founder and managing general partner 
based in Polaris’ Boston offi ce. Along with Steve Arnold 
and Terry McGuire, he founded Polaris in 1996. Jon is 
responsible for oversight of  all Polaris investment activi-
ties.  In addition, Jon focuses on investments at all stages 
in information technology, consumer products, and 
digital media. 

Prior to founding Polaris, Jon was a partner with Burr, 
Egan, Deleage & Co., which he joined in 1984. Before 
joining BEDCO, he was an associate at the Boston law 
fi rm of  Testa, Hurwitz and Thibeault, where he repre-
sented venture capital fi rms and high technology
companies.  Prior to Testa, Hurwitz and Thibeault, Jon 
gained substantial investigative experience during his 
service on the Impeachment Inquiry Staff  of  the U.S. 
Judiciary Committee and on the Watergate Special
Prosecution Force. 

Jon currently represents Polaris on the boards of  Allurent, 
Andora, Athletes’ Performance, Experience, Inc., and 
JibJab Media, Inc. Jon’s prior investments include Allaire, 
American SuperConductor, Avici Systems, Centra, Con-
ductus, Exchange.com, Mariner Health Care, Powersoft, 
and SolidWorks. 

Jon holds a JD from the University of  Virginia Law 
School and a BA with high honors from Hobart College.
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  Alan Spoon
  Managing General Partner
  Polaris Venture Partners

Alan Spoon is a managing general partner in Polaris’ 
Boston offi ce. He joined Polaris in the spring of  2000 
and has been part of  the team since 1996 as an early
advisor and initial investor. Alan focuses on investments 
in information technology, with emphasis on revenue-
stage companies, digital media, and e-commerce. 

Alan brings more than 20 years of  operating, strategy, 
and investment experience to Polaris. He came to the 
fi rm from The Washington Post Company, where he 
worked for 18 years. During his career with The Post 
Company, he served as President, board member,
Chief  Financial Offi cer, President of  Newsweek, head 
of  newspaper marketing, and head of  corporate business 
development. The Post Company has signifi cant activities 
in newspapers, educational markets (Kaplan), television, 
cable, and magazines. At The Post Company, Alan also 
was responsible for early stage technology investments 
in cellular (Cellular One and digital PCS), distance 
learning and educational software, and information 
and e-commerce services (including Washingtonpost.
com, Exchange.com, Junglee, BrassRing, Cars.com, and  
WebTV). Prior to The Washington Post, Alan was an
offi cer at The Boston Consulting Group, an inter-
national management consulting fi rm specializing in 

corporate strategy. 

Alan represents Polaris as a director of  ARPU, Art.com,
The HealthCentral Network, Ice.com, LegalZoom, LRN, 
Phreesia, Silicon Optix, Inc., TechTarget, Inc. (TTGT, 
NASDAQ), and AWS Convergence Technologies, Inc. 
(Weatherbug). Alan led Polaris’ investment in Matrics, 
Inc. (RFID) which was sold to Symbol Technologies. 
Alan served as director at Cushcraft Corporation (wire-
less antennae), which was recently sold to Laird Tech-
nologies. 

Current outside Board seats include Danaher Corpora-
tion, Getty Images, and IAC/InterActiveCorp. In his 
not-for-profi t activities, Alan is a member of  the Smith-
sonian Institution Board of  Regents, the Massachusetts 
Institute of  Technology’s Corporation, and The Council 
on Foreign Relations. 

Alan’s prior business board service included Human
Genome Sciences, Inc., International Data Group (IDG), 
and American Management Systems, Inc. Prior not-for-
profi t board service included WETA (Washington, DC 
public television and radio) and the Norwood School 
(Bethesda, MD), where Alan served as chairman.

Alan earned his B.S. at Massachusetts Institute of  Tech-
nology, an M.S. at M.I.T.’s Sloan School of  Management, 
and a J.D., with honors, from Harvard Law School. 
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  Brian chee
  General Partner
  Polaris Venture Partners

Brian Chee is a general partner in our Seattle offi ce. He 
joined Polaris in August 1996. Brian focuses on invest-
ment opportunities in healthcare, medical technology, 
and consumer products.

Prior to becoming an investor, Brian gained signifi cant 
experience in business operations and leadership. Brian 
is a decorated veteran, having served as Captain in the 
US Army Corps of  Engineers. His service included the 
command of  combat engineer soldiers during the Gulf  
War. As platoon leader, Brian was awarded the Bronze 
Star and the Army Commendation Medal with Valor 
for successfully completing missions while encountering 
enemy fi re on the front lines. He also worked at Baxter 
International, a global leader delivering medical devices, 
pharmaceuticals and biotechnology to healthcare profes-
sionals.

Brian represents Polaris on the boards of  directors of  
Apnex Medical, Archus Orthopedics, Ascend Health, 
Asthmatx, Botanical Laboratories, BridgePoint Medical, 
Free & Clear, Transoma, UltraShape, and Ultreo.

Brian holds an MBA from the Amos Tuck School of  
Business at Dartmouth College and a BS from the 
United States Military Academy at West Point.
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  Peter Flint
  General Partner
  Polaris Venture Partners

Peter Flint is a general partner based in Polaris’ Boston 
offi ce. He joined Polaris in June 2003 and works with the 
portfolio companies advising them on recruiting
senior executives, board members and advisors. Peter 
also focuses on developing strategic relationships within 
the digital media and internet industries. 

Prior to joining Polaris, Peter was a managing director 
with Ramsey Beirne Associates, the leading provider of  
executive searches to high growth, leading edge informa-
tion technology companies. Peter has enjoyed a suc-
cessful 15-year sales and marketing career in the cable 
television industry, initially with Showtime Entertainment 
and MTV Networks. He also worked with the Boston 
Red Sox, Boston Bruins and Storer Communications to 
develop and launch the New England Sports Network. 
In addition, as vice president of  Sales and Marketing for 
QVC Network, Peter directed a team to secure long-term 
distribution agreements with the nation’s largest cable 
companies, which was instrumental in the successful 
initial public offering. Peter was an early entrant in the 
interactive television marketplace as vice president of  
Video Jukebox Network, the company that built out 
the fi rst nationally distributed, on-demand television 
network. 

Peter graduated with honors with a B.A. from
Connecticut College.
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  Bob Geiman
  General Partner
  Polaris Venture Partners

Bob Geiman is a general partner in Polaris’ Boston
offi ce. Bob joined Polaris in September 2002 and
focuses primarily on investment opportunities in
information technology. 

Prior to joining Polaris, Bob served in product and
business development roles at Envoy Networks where
he assisted on product architecture decisions and co-
developed the company’s initial marketing strategy. 
Previous to Envoy Networks, Bob was with MCK 
Communications where he served as the Senior Director 
of  Corporate Development and as a member of  the 
executive team. His role included advising the President 
and CEO, managing business and product development 
relationships and building sales channels for the compa-
ny’s next generation products, and leading the company’s
initial public offering. Before MCK, Bob was an
Associate at Summit Partners, a Boston-based private 
equity fi rm, where he focused on making investments in 
communications hardware and software companies and 
enterprise software businesses. He also served on the 
Board of  Directors for Virtual Prototypes, a Montreal-
based public software company.

Bob represents Polaris on the Board of  Directors of  
AePona, Bridgeport Networks, Paratek, Phreesia, and 
Roundbox. 

Bob has an MBA from Harvard Business School and 
holds a BA, cum laude, from Dartmouth College with
a double major in History and Government with Hon-
ors. Bob studied a semester at Oxford University and 
was awarded a Rockefeller Grant to study intellectual 
property and anti-trust issues at the Stanford University 
Technology Policy Center.
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  Mike Hirshland
  General Partner
  Polaris Venture Partners

Mike Hirshland is a general partner in Polaris’ Boston 
offi ce. Mike joined Polaris in May 1999. He focuses 
on information technology, internet and digital media. 
Mike’s blog is www.vcmike.wordpress.com.

Before becoming a technology investor, Mike served as 
counsel to the U.S. Senate Judiciary Committee, where, 
among other things, he led the Senate’s Microsoft hear-
ings and supervised the Senate’s hearings on “Competi-
tion, Innovation and Public Policy in the Digital Age.” 
Previously, Mike practiced with the law fi rm Williams & 
Connolly, and clerked for Justice Anthony Kennedy at 
the U.S. Supreme Court and The Hon. J. Michael Luttig 
on the Fourth Circuit Court of  Appeals. Prior to his 
legal career, Mike was a strategy consultant with Bain & 
Company.

Mike represents Polaris as a Director on the boards of  
Automattic, BlackArrow, Hangout Industries, Heavy.
com, Q1Labs, Turbine Entertainment and Quantcast.
He formerly served as Chairman of  Ucentric Systems, 
which was acquired by Motorola.

Mike received his JD from the University of  Virginia 

School of  Law. He earned his AB in history from 
Harvard College where he played defensive end on the 
Crimson’s 1987 Ivy League Champion varsity football 
squad.



  Bob Metcalfe
  General Partner
  Polaris Venture Partners

Dr. Robert M. (“Bob”) Metcalfe is a general partner in 
Polaris’ Boston offi ce. Bob joined Polaris in January of  
2001. He specializes in Boston area based information 
technology start-ups. 

Bob had three careers before becoming a venture capital-
ist: While an engineer-scientist (1965-1979), Bob helped 
build the early Internet. In 1973, at the Xerox Palo Alto 
Research Center, he invented Ethernet, the local-area 
networking (LAN) standard on which he shares four 
patents.  In 2003, Ethernet’s 30th year, 184 million new 
Ethernet connections were shipped for $12.5 billion.

While an entrepreneur-executive (1979-1990), Bob founded 
3Com Corporation, the billion-dollar networking com-
pany where at various times he was Chairman, CEO, 
division general manager, and vice president of  engineer-
ing, sales, and marketing.

While a publisher-pundit (1990-2000), Bob was CEO of  
IDG’s InfoWorld Publishing Company (1992-1995). For 
eight years, he wrote an Internet column read weekly by 
over 500,000 information technologists. He spoke often; 
appeared on radio, television, and the web; and produced

conferences including ACM97, ACM1, Agenda, Pop!Tech, 
and Vortex. 

Bob’s book credits include Packet Communication (Thomson), 
Internet Collapses and Other InfoWorld Punditry (IDG Books), 
and Beyond Calculation: The Next Fifty Years of  Computing 
(co-edited for Springer Verlag).

Bob serves on the boards of  Polaris portfolio companies 
Ember, Mintera Corporation, Narad, SiCortex, GreenFuel 
and Infi nite Power Solutions. He is also a director of  
Avistar, IDC, IDG, MIT, Pop!Tech, St. Mark’s School, 
and MIT’s Technology Review Magazine.

Bob graduated from the Massachusetts Institute of  
Technology in 1969 with bachelor degrees in electrical 
engineering and in management. He received an MS in 
applied mathematics from Harvard University in 1970. 
In 1973, he received his PhD in computer science from 
Harvard, where his doctoral dissertation was titled, 
“Packet Communication.” 
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  Simeon Simeonov
  Technology Partner
  Polaris Venture Partners

Simeon Simeonov is a technology partner based in
Polaris’ Boston offi ce. He joined Polaris in March of  
2002 and invests primarily in Internet, mobile and enter-
prise technologies. Sim’s blog is simeons.wordpress.com. 

Prior to joining Polaris, Sim was vice president of
emerging technologies and chief  architect at Macromedia 
(now Adobe). Earlier, Sim was a founding member and 
chief  architect at Allaire which went from a tiny startup 
to become one of  New England’s most successful IPOs. 
Sim’s expertise covers the gamut from strategy defi nition 
and positioning to R&D execution to go-to-market and 
alliances development. He has played a key role in eight 
v1.0 product initiatives and eight M&A and spinout trans-
actions. Sim’s innovation and leadership have brought 
about category-defi ning products with signifi cant market 
impact: the fi rst Web application server (ColdFusion), a 
pre-cursor to Web services and AJAX (WDDX), the best 
open-source Web services engine (Apache Axis) and the 
fi rst rich Internet application platform (Flash/Flex). Sim 
has a track record of  partnering with entrepreneurs prior 
to company creation.

Sim represents Polaris as a Director of  Veracode. He is a 
Board Observer at Allurent and SiCortex. Sim’s past in-
vestments include Archivas (sold to Hitachi Data Systems)
and Meridio (sold to Autonomy). Sim is also on the Board 
of  Directors of  the Massachusetts Innovation and Tech-
nology Exchange (MITX).

Sim has a master’s degree summa cum laude in computer 
science from Boston University and bachelor degrees 
summa cum laude in computer science, economics and 
mathematics from Macalester College. His research inter-
ests have ranged from soft artifi cial intelligence to shared 
multi-user virtual environments to economic modeling 
of  Russian privatization. Sim has a number of  awards 
from the American Statistical Association, the Associa-
tion of  Computing Machinery, the Minnesota Economics 
Association, MIT Technology Review and the Society for 
Industrial and Applied Mathematics.
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  Bryce Youngren 
  General Partner
  Polaris Venture Partners

Bryce Youngren is a general partner in Polaris’ Boston 
offi ce. He focuses primarily on growth equity investments 
in the technology, healthcare, media, and business services 
industries.

Prior to joining Polaris, Bryce was a senior associate 
at Great Hill Partners, where he sourced and executed 
investments in SmartMail Services (acquired by Deutsche 
Post) and ManagedStorage International (acquired by
Incentra Solutions) and served as a director on the 
boards of  both companies. Previously, Bryce served as 
an analyst for Willis Stein & Partners in Chicago and 
for Bear Stearns & Co.’s technology investment banking 
group in New York.  Bryce was part of  the investment 
teams responsible for Polaris’ investments in Alimera 
Sciences, Art.com, AWS Convergence Technologies 
(Weatherbug), Cushcraft, e-Rewards, Free & Clear,
TechTarget, and Xpressdocs.

Bryce is Chairman of  the Board of  Directors of  
Xpressdocs and also serves as a director on the boards 
of  Alimera Sciences and e-Rewards. He was formerly 
Chairman of  the Board of  Cushcraft Corporation prior 
to their sale to Laird Group in March 2007.

Bryce holds an MBA from The Wharton School at the 
University of  Pennsylvania and a BA in economics from 
the University of  Illinois at Urbana-Champaign. 
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  Jason Trevisan 
  Principal
  Polaris Venture Partners

Jason Trevisan is a principal based in Polaris’ Boston of-
fi ce. He joined Polaris in June 2003 and focuses primarily 
on growth equity investments and buyout opportunities 
in technology, internet, healthcare, media, consumer, and 
business services. 

Prior to joining Polaris, Jason was director of  analytics 
and client services at aQuantive (AQNT), a digital media 
and marketing software company. While at aQuantive, 
he contributed to the development of  the Atlas software 
suite, developed and sold data-driven customer segmen-
tation analyses, and managed several client relationships. 
Prior to aQuantive, Jason was a consultant at Bain and 
Company in Boston and Sydney, Australia. During his 
tenure with Bain, Jason focused on M&A strategy con-
sulting to private equity fi rms and Fortune 500 compa-
nies in the media, information technology, and consumer 
products sectors. 

Jason represents Polaris as a Director of  Life Line 
Screening and LegalZoom, is a Board Observer of  
ARPU Inc., and The HealthCentral Network, and is 
actively involved with Art.com.

Jason received his MBA with Distinction from the
Tuck School of  Business at Dartmouth, where he was 
recognized as an Edward Tuck Scholar. He holds an 
A.B., cum laude, in English from Duke University. 
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  Lindsay Barnett 
  Director of Portfolio Recruiting
  Polaris Venture Partners

Lindsay Barnett is the director of  portfolio recruiting, 
focused in technology, based in the Boston offi ce. She 
joined Polaris in 2007 and works closely with the portfolio 
companies helping advise them with their recruiting 
needs.

Prior to joining Polaris, Lindsay was a senior associate 
in Spencer Stuart’s Boston offi ce and a member of  the 
fi rm’s Technology, Communications & Media Practice. 
She specialized in recruiting executives for software,
systems, and services companies. Lindsay has developed 
signifi cant expertise in conducting research and candidate 
development for a wide range of  companies, including 
both venture backed start-ups and large public corpora-
tions. Her search work has been primarily focused upon 
the recruitment of  general management, sales, marketing,
and product development executives. Lindsay was 
responsible for coordinating the “Talent Leadership” 
within the fi rms industry leading Software Practice.

Prior to joining Spencer Stuart in 2003, Lindsay spent six 
years at Heidrick and Struggles. She started her career as 

a research associate in the Financial and Professional
Services industries, and was later promoted to senior 
associate within the fi rm’s International Technology 
Practice.

Lindsay graduated with a B.A. from Colgate University 
where she was a member of  the soccer team, serving as 
captain her senior year.
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